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TOP 8 VisitSodankyldSompio-website
visitors in 08/2026 per country:

Finland

USA
Germany
Sweden
France
Netherlands
China

ltaly

37% traveled with a partner
22% traveled alone

Of all the 971 responders

39% found us via previous visit

22% from destinations website (direct/Visit-
page or else)

Of all the 971 responders

1. Nature and Tranquility are Sodankyld's greatest strengths

Respondents describe Sodankyla as peaceful, beautiful, clean, authentic, nature-oriented, and
safe. The most frequently mentioned strengths include: nature, landscapes, fells, and hiking
trails - clean air and silence - reindeer, the Midnight Sun, and the authenticity of Lapland

Summary: Sodankyla is perceived as an authentic Lapland destination, known for its
outstanding natural environment and sense of tranquility.

2. More Services, Restaurants, and Activities Are Needed, especially in the summer and
evenings

The most common development suggestions relate to a wider selection of restaurants and
cafés, as well as longer opening hours. More summer activities and year-round attractions have
been repeated in the open feedback. Swimming opportunities, saunas, cultural experiences,
and events are also a concern for travelers. A more vibrant town centre would attract more
visitors according to the responders.

Summary: Visitors feel that while the natural environment is excellent, the range of services and
experiences does not yet fully match the area’s tourism potential.

3. Accessibility, Information, and Signage Need Improvement

Recurring feedback highlights limited public transportation and infrequent bus connections.
Difficulty finding information about services, events, and trails is a concern. A need for more
signs, maps, and visitor information has been repeated.

Summary: There is more to see and do than many visitors realize. Improved communication,
guidance, and ease of movement would significantly enhance the visitor experience.

Sodankyla is primarily known for its stunning nature, peaceful atmosphere, and authentic
character, but visitors would like to see more services, better accessibility, and improved
information and guidance.
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In the August 2026 comparison, the
average room rate of .
accommodation providers in
Sodankyla was €149.82 per night
which was very close to the overall
average of the comparison sample
(€151.08 per night).

The average room rate in Luosto
€116.50 per night was approximately
22% lower than the average rate in
Sodankylda. In contrast, the average
rate of the premium accommodation
segment (€175.97 per night) was
approximately 18% higher than
Sodankyld’s average room rate.

Source: Tilastokeskus

Among 971 responders, TOP 3
Finns came from:

France
Germany
Sweden

Helsinki
Rovaniemi
Oulu

Sodankyld - Tourism Data Summary 2025-2026 - Salmi Platform Ltd. - Triplizer — For more detailed data, see the Power Bl report and Bislenz-report (laura.saarinen@sodankyla.fi)

Among 971 responders, TOP 3 of
international travelers came from:

Visitors consistently highlight Sodankylé's outstanding
natural environment, authenticity, and sense of
tranquility. However, feedback suggests that the
current range of services and experiences does not yet
fully reflect the destination’s tourism potential.

Key development opportunities include improving the
visibility of nature trails, strengthening visitor
information and signage, and expanding year-round
activities and services to encourage longer stays and
repeat visits.

Answers can be submitted:
bit.ly/sodankyla-2026
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